
Order your Nationwide Print and 
Online Listing Today.
•  BASIC Listing
    your contact info listed for FREE

•  Enhanced Listing
    your contact info PLUS 4-color logo, hyperlink OR e-mail address $495
•  Premium listing 
    all Enhanced elements, hyperlink, AND email address  
    PLUS 100-word company profile $795

Bonus Distribution 
Distributed at major higher ed trade shows, including EDUCOMM, INFOCOMM, NACUBO, and EDUCAUSE

TARGETED AUDIENCE 
The Higher Education Guide to Financial Services reaches
• 46,000 higher ed readers, including Executive Managers 

and Financial and Business Leaders at virtually every 
two- and four-year college and university nationwide. 

TARGETED DISTRIBUTION 
The Higher Education Guide to Financial Services is a specially
bound, full-color guide: 
• Distributed with the January 2011 issue of University 
   Business magazine
• Year-round web presence at www.universitybusiness.com

LEAD GENERATION
 • Link tracking - Multiple email broadcasts to the education market
    for premium advertisers
 • Driving traffic - Leverage exposure with premium listings that link UB readers directly to your website
 • Nxtbook technology - Feature your company - click here

Special Section

JANUARY 2011

UUniversityBusinessSOLUTIONS FOR hIgheR   edUcATION MANAgeMeNT

• Admissions and Retention Services• Asset and Investment Management• Campus Commerce• Collections
• Consolidators• Consulting Services• Derivative Valuation• Endowment Investment and Management• Enrollment Marketing• Finance Administration• Financial Aid Services and Software• Financial Aid Lending• Financial Consulting and Counseling Services

• Fundraising
• Grants
• Guarantors
• Investment Management and Services• Legal
• Loan Marketers• Loan Servicers• Revenue Enhancement Strategies• Strategy

• Student Financial Services• Sustainability
• Taxation
• Tuition Payment Plans

 Higher Education Guide to   F I N A N C I A L  S E RV I C E S 

Your reliable financial services resource for College and University Management

universitybusiness.com 
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SEM Works1175 Revolution Mill Road, Suite 3Greensboro, NC 27405800-494-3710info@semworks.netwww.semworks.net

Stevens Strategy, LLC12 Island View, P.O. Box 72Grantham, NH 03753603-863-4704info@StevensStrategy.comwww.StevensStrategy.comStevens Strategy is a full-service consulting firm specializing in managing the process of strategic change in colleges, universities and schools.   We offer professional services to the leaders of these institutions in:
• Strategic Planning • Strategic Governance• Focused Strategic Analysis• Financial Analysis and PlanningOur subsidiary, HEEA, offers the following services:

• Institution-wide Policy Development • Compensation System and Salary • Equity Analysis • Regional Workforce Analysis  Our client base includes hundreds of indepen-dent and public institutions from the largest universities to the smallest colleges and schools in America and throughout the world.

SunGard Higher Educationwww.sungardhe.com

DERIVATIVE VALUATION

DerivActiv, LLCJim Towne, Senior Vice President6400 Flying Cloud Drive, Suite 200Eden Prairie, MN 55344866-200-9012jtowne@derivactiv.com

DerivActiv provides powerful derivativevaluation and monitoring services to higher education clients who use derivatives to manage their financial risks. In addition, DerivActiv pro-vides FAS 157 valuations for alternative invest-ments and any hard to value assets. DerivActiv was conceptualized and founded in response to the need for an independent, mark-to-market valuation and payment verification service for derivative instruments. Powered by a proprietary swap trading system, DerivActiv higher education clients have access to valuation and monitoring services that combine real time market data sources with our pricing and trading expertise. With the web-based ease and securityof a multi-redundant fail-safe technology archi-tecture, DerivActiv enables efficient quarterly and annual reporting on the fair market value of derivatives and ensures client compliance with FASB Statement No’s. 157 & 133 and GASB Statement 53. Contact DerivActiv at: 866-200-9012/info@derivactiv.com / www.derivactiv.com

 ENDOWMENT INVESTMENT  AND MANAGEMENT

American Investment Services, Inc.John L. Barry, President and CEO250 Division Street,Great Barrington, MA 01230413-528-1216aisinfo@americaninvestment.comwww.americaninvestment.comAmerican Investment Services (AIS) provides asset management services to individuals and institutions, with expertise in managing charitable remainder unitrusts (CRUTs) and pooled income funds. We follow a disciplined, passive approach to investing. Our approach is among the most cost-effective available among registered investment advisors. In addition to our own high-yield equity approach, we are one of a select group of advisors qualified to provide fund products from Dimensional Fund Advisors (DFA). Founded in 1978, AIS is registered with the S.E.C. under the Investment Advisers Act of 1940. AIS is a wholly owned subsidiary of the American Institute for Economic Research.

SunGard Higher Educationwww.sungardhe.com

ENDOWMENT MANAGEMENT

SunGard Higher Educationwww.sungardhe.com

Media LogicOne Park PlaceAlbany, NY 12205866-353-3011

SEM Works1175 Revolution Mill Road, Suite 3Greensboro, NC 27405800-494-3710info@semworks.netwww.semworks.net

SunGard Higher Educationwww.sungardhe.com

VERGO Marketing, Inc. 1375 N. Scottsdale Road, Suite 340Scottsdale, AZ 85257480-990-1399www.vergomarketing.comVERGO Marketing is a leading provider of performance based online marketing solutions for post-secondary education. From large public and private universities to small vocational schools and career colleges, VERGO Marketing introduces thousands of students to pathways of education daily.   
Our key personnel bring years of experience in traditional brand advertising, promotion market-ing, performance based marketing, lead genera-tion, broadcast and post secondary education.  It is this convergence of varied perspectives from complimentary disciplines that form the founda-tion of VERGO’s non-traditional and innovative approach to enrollment marketing.   VERGO Marketing owns and operates career/degree themed education portals, 
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Basic

Enhanced

PREMIUM

Reach the key financial decision-makers at virtually 
every two and four year college and university in 
the United States with your listing in the 
Higher Education Guide to Financial Services.

• Questions? Contact Janice Sermonet jsermonet@universitybusiness.com P 678.481.4666 F 678.894.8465

Reach thousands of prospects 24/7/365 with your listing in the Higher Education Guide to Financial Services.
Order Deadline: November 11, 2010
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Higher Education 
Guide to Financial Services UUniversityBusiness

SOLUTIONS FOR higher   education MANAGEMENT

http://www.nxtbook.com/nxtbooks/pmg/ub_2010financeguide/#/0
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2. Company Information and specs
• Submit company contact info and company profile in a Microsoft Word document without specific formatting. 
• Company logo must be in an Adobe Illustrator EPS document or a 300dpi TIF or JPEG file.
• Please attach all information in one e-mail and send to directory@universitybusiness.com.

q  Admissions and Retention Services
q  Asset & Investment Management
q  Campus Commerce
q  Collections
q  Consolidators
q  Consulting Services 
q  Derivative Valuation 
q Endowment Investment  
     & Management 
q  Enrollment Marketing

q  Finance Administration
q  Financial Aid Services & Software 
q  Financial Aid Lending
q  Financial Consulting  
      & Counseling Services
q  Fundraising
q  Grants
q  Guarantors
q  Investment Management & Services
q  Legal

q  Loan Marketers
q  Loan Servicers
q  Revenue Enhancement Strategies
q  Strategy
q  Student Financial Services
q  Sustainability
q  Taxation
q  Tuition Payment Plans
q  Custom Category

1. How to Order 
• Complete order form below.
• E-mail order form, logo, and company profile to directory@universitybusiness.com.
• Or fax order form to 678•894•8465 and refer to specs below to complete order. 
• Please select the categories in which your company will appear:

• Questions? Contact Janice Sermonet jsermonet@universitybusiness.com P 678.481.4666 F 678.894.8465

Cancellation Policy: Advertiser agrees to pay the following in the event of advertiser’s cancellation and/or downsizing of advertisement: · 60-90 days prior to publication: 25% of 
advertising fee· 30-59 days prior to publication: 50% of advertising fee· Less than 30 days prior to publication: 100% of advertising fee

3. Listing Options

q  Basic Listing - Free!
• �One category plain text listing with company 

name, address, and phone number. Additional 
categories $100 each.

q  Enhanced Listing - $495
Same as basic listing plus:
• Four-color logo
• Hyperlink OR email address
• 50% Discount for each additional category

q  PREMIUM LISTING - $795
Same as enhanced listing PLUS:
• Hyperlink AND Email address
• 100-word company profile
• 50% Discount for each additional category
• Additional copy $50 per 25 words

4. listing Information
Company NAME

ADDRESS

city                                                                                             STATE			   ZIP	

PHONE                                                                                        FAX

E-MAIL                                                                                        website

SIGNATURE	                                     DATE

q American Express                             q  MasterCard                        q  Visa

CARDHOLDER NAME

CARD NUMBER	 EXP DATE

CARD HOLDER SIGNATURE	 DATE

q  SAME AS LISTING INFORMATION                            	 Total $

ADDRESS	 city                                                                                             

STATE                                                             ZIP                                            PHONE	

5. BILLing Information (Terms: PAYMENT DUE WITH ORDER)

Rachel
Text Box
10/10.em1




